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~ Bilcare develops nano fingerprint

to check fake drugs

Move to identify quality drugs; in talks with large pharma firms

M. Somasekhar

Hyderabad, Sept. 17
The counterfeit drug market
in India is estimated to be
around Rs 4,000 crore, ac-
cording to a study done by the
Confederation of Indian In-
dustry (CII).

In other words, 10-12 per
cent of all drugs manufac-
tured in the country fall into
the category of counterfeit
drugs.

The global counterfeit drug
business is worth nearly $50
billion at the end of 2006, ac-
cording to various estimates.
This again translates to about
10 per cent of the global phar-
ma market.

Giving these statistics, the
Chairman and Managing Di-
rector of the Pune-based Bil-

care Ltd, Mr Mohan Bhandari,
said the company has devel-
oped a technology, which can
check the menace to an extent.

Nano fingerprinting tech-
nology, which the company
has launched in the country
recently, will help uniquely
identify quality drugs, which
are available in tamper-proof
packages and labels.

In simple words, when a
consumer buys a drug from
the pharmacy, he or she would
be able to check the authen-
ticity of the drug easily, ifithas
gone through the process of
fingerprinting by the drug
manufacturer using Bilcare
anti-counterfeit technology.

Each product will have a la-
bel which would contain the
unique fingerprint. This can

be authenticated by the brand
owner or retaﬂer Qor consumer
by a scanner, which commun-
icates the fingerprint detail to
a data server and picks up a
return signal to confirm it, he
claimed. )
Bileare technology relies on
aset of nano particulate mate-
rials, which have unique prop-
erties. It has used these
features to develop the tech-
nology, which includes scan-
ners, nano tags, a data base
and a communication system
to establish the fine detail, he
explained to Business Line.
Bilcare Ltd is in talks with
several large domestic phar-
ma companies to implement

the technology solution,
which has been developed by
the Singapore

company’s

team with support from the
Pune R&D centre, he added.

The Rs 650-crore turnover
company had acquired a Sin-
gapore technology company-
Singular ID, which was devel-
oping the anti-counterfeit
technology and upgraded it to
bring it to the market, Mr
Bhandari said.

Agreeing that counterfeit
drugs are a significant prob-
lem confronting them, Mr
Madhukar Gangadi, Chief Ex-
ecutive Officer (CEQ), Med-
Plus, the fast growing pharma
retail chain with 520 outlets,
says it follows a series of steps
to overcome it.
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